
OfficeMax teams up with Australia Post

Quick Corporate Australia 
buys Rickwoods

Office products dealer 
OfficeMax has aligned itself 
with Australia Post to launch  
an online office products store.

The partnership will see 
Australia Post offer retail 
products online as part of the 
newly launched Future Ready 
renewal program.

From 2 August, OfficeMax's 
10,000 products will be 
available on the Australia Post 
website at www.auspost.com.
au/stationery, where they can be 
purchased and delivered straight 
to the customer's door.

"OfficeMax is thrilled to offer 
Australia Post customers all the 
products they need for their offices 
through a contemporary online 
store," says OfficeMax managing 
director David Armstrong.

"It's an excellent desk-to-door 
service, allowing busy people to 
focus on their work."

The online store will be 
available for one-off purchases, 
but is expected to be of 
particular value to businesses 
who seek the convenience 
of online retailing for their 
everyday office needs.

The products available 
through the online store range 
from desk stationery through 
to technology hardware, 
consumables, cleaning items  
and even furniture.

"Australia Post is delighted 
that our extensive delivery 
network will be used in 
partnership with OfficeMax 
to deliver affordable office 
and technology products to 

workplaces across the  
country," says Australia Post 
merchandise services manager 
Rowan Howarth.

"Every day we deliver 20 
million items to Australian 
addresses and our partnership 
with OfficeMax will enable us 
to deliver a range of affordable 
office products around Australia".

"Australia Post is excited to 
offer a secure online shop for 
our customers, which will save 
them time and make stocking 
their office a lot easier."

The online partnership  
with OfficeMax is just one of a 
number of new digital initiatives 
launched by Australia Post in 
recent months.

They include an iPhone 
app enabling customers 

to pay bills, track parcels 
and find a post office from 
their phone, the launch of 
Australia Post's mobile-enabled 
website for smartphone 
users, the integration of the 
click-and-send service with 
eBay, enabling customers 
to easily prepare items sold 
through eBay for domestic 
and international shipment 
and a transport and logistics 
partnership with BIG W 
online, that enables the delivery 
of over 4000 of BIG W's most 
popular products around the 
country via Australia Post's 
delivery network.

"We are committed to 
delivering online services that 
provide tangible benefits to all our 
customers," Howarth concluded.

West Australian 
independent office products 
dealer Quick Corporate 
Australia has finalised its 
purchase of fellow ASA 
Australia member Rickwoods 
Office Supplies.

General manager of Quick 
Corporate Steve Hills said the 
acquisition of the Brisbane-
based business was a strategic 
move by the company to set 
up a national dealership.

"The purchase of 
Rickwoods offers us a great 
opportunity to get a base 
set up on the east coast and 
service some of our national 
accounts," Hills said.

"We have been interested 
in growing the business into 
other states, we have a great 
team to work with now in 
Brisbane, and we are very 
happy with the outcome."

Rickwoods boss Trudi 
Sullivan was also happy with 
the sale, saying she now has 
the ability to concentrate on 
other areas of life.

"The decision to sell was 

not an easy one, and I had a 
few offers from people that 
were considered before going 
along with the sale to Quick 
Corporate," Sullivan said.

"They are a like-minded 
company, and also being a 
member of ASA I know just 
how good a business it is.

"I am staying on as state 
manger and I am looking 
forward to enjoying some 
free time without having to 
deal with the machinations 
of running a business on a 
day-to-day basis."

ASA Australia general 
manager Siobhan Tagell said 
she was sad to see another 
one of her group’s members 

decide to sell their business, 
but understands why the 
decision was made.

"Trudi is a superwoman 
and someone I admire very 
much," Tagell says.

"She has been a member of 
the ASA Australia family for 
over eight years and we thank 
her for her commitment to the 
group throughout this time.

"Trudi was a member of 
the product selection team 
and was also the treasurer  
for the past five years.

"We are saddened at the 
loss of Rickwoods Office 
Supplies, but we wish Trudi 
the best for the future in her 
new role."
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Writing instruments supplier 
Staedtler has, after about 30 years in 
the same space, moved its Australian 
head office from one northern 
beaches location to another.

The former base at Cromer, 
which housed Staedtler's Australian 
manufacturing plant, has been sold 
after it was announced last year that 
the manufacturing operation was 
to be shut down by the company's 
head office in Germany.

The new location for Staedtler is now 
at Frenchs Forest, which is a short trip 
up the road from the old factory.

"When the manufacturing shut 
down last year we had quite a lot 
of unused space that we just did 
not need," said Staedtler managing 
director Paul Cashmore.

"We now have a new facility that 
is much more suited to where we 
are based in the market, and we are 
focusing on reaching our goals.

"It has been a big change for the 
business, especially after being in 
the one spot for such a long time, 
but it was a move we needed to 
make, and everyone’s very happy 
with it."

Staedtler's new address is Level 
3, 18 Aquatic Dr, Frenchs Forest 
NSW 2086

New home 
for Staedtler



History
Adelaide Direct Stationers has 
been around for just under 20 
years, and they have certainly 
achieved a lot in that time.

The business began as 
Adelaide Discount Stationers 
in 1991 before it was bought by 
Gordon and Gaynor Whittaker 
in 1995 when it had just one 
full-time staff member and  
a part-time driver.

Five years after buying the 
business, Adelaide Direct’s 
changed paths as it was 
approached to join the ASA-
Australia group after being 
a member of a small South 
Australian group.

The move to ASA has proven 
to be the right one for this 

business as it has experienced 
sustained growth for many years 
and now finds itself in the big 
leagues of Australia's premier 
office products resellers.

Strengths
Coming into the larger category 
after dominating the Under 
$5 million field for a decade, 
Adelaide Direct’s biggest 
strength lies in its ability  
to do the little things right.

Constant improvements 
to systems and procedures 
have made them one the most 
successful dealerships in the 
country of any size.

Whether it be a warehouse 
upgrade or a back office 
improvement, Adelaide Direct 
has forged a reputation as being 
an industry leader, proven by its 
previous success in the Reseller 
of the Year.

This, coupled with an excellent 
marketing plan and sales force, 
makes Adelaide Direct a company 
that many people want to be 
associated with.

Weakness
Considering the businesses it is 
up against for this year’s award, 
the one area that might hurt 
their chances of picking up an 
unprecedented sixth winner’s 
trophy is its size.

Even though this business is 
growing, and growing well, the 

fact it has just made the step 
into the $5-$20 million category 
could be the area it falls short in.

This is not to say it can't 
win, but this year it is in the 
unfamiliar position of being the 
hunter instead of the hunted, 
which might be the place to be 
for a smaller business looking  
to scalp a couple of larger ones.

Management
Adelaide Direct is a family 
business, and the management 
certainly treat it as a member of 
the family.

Both Gordon and Gaynor 
have a wealth of industry 
knowledge, and that is being 
passed on to the next generation, 
who are getting ready to take 
the reins when the time comes.

A succession plan has been 
put into place and both Jody 
and Tim Whittaker have been a 
big part of the business over the 
past few years.

Add to that a high level 
of involvement within ASA 
committees, the management at 
Adelaide Direct certainly know 
which way they are going and 
how they are going to get there.

Staff
The staff at Adelaide Direct 
are just an extension of the 
Whittaker family.

You would be hard pressed 
to find a group of people with 

the passion and drive to see a 
business succeed the way the 
staff at Adelaide Direct do.

According to Gaynor 
Whittaker, the staff are the real 
heroes of the business and the 
reason it has performed so well 
over time.

No stone has been left 
unturned when it comes to 
offering them the tools they 
need for their jobs, and with 
a number of very impressive 
incentives on offer it is quite 
rare that a month goes by where 
no incentive is given.

Past performances  
in the ROTY Awards
There is not much that needs to 
be said here.

Five-time champions and two-
time runners-up, Adelaide Direct 
is the most decorated Australian 
office products reseller.

This year however starts a 
new chapter in the company's 
history as it looks to be the first 
business to win the Reseller 
of the Year award across both 
small and medium categories.

It will be no easy task to 
accomplish that, but if any one 
business is up to the challenge, 
this is the one.

Taking their past into 
account, if they are unsuccessful 
in 2010 it will only be a matter 
of time before they take home 
the top prize.
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Movin' 
on up
After taking out the 

Reseller of the Year 

title five times in the 

Under $5 million 

category, Adelaide 

Direct Stationers has 

stepped up in class 

and are ready to take 

the big boys head on.

Office products in focus



History
It all started in 1982 as a small 
company called Quick Cup, 
but now Quick Corporate 
Australia is on the road to 
becoming one of the largest 
resellers in the country.

In 1997 the current owner 
purchased the company, 
changed the name and 
introduced office products to its 
existing canteen business – and 
the rest as they say is history.

For the next 10 years it 
was business-as-usual before 
expansion in to South Australia 
began and then more recently 
into Queensland with the 
acquisition of a fellow ASA-
Australia member.

The eventual goal for this 
company is to become a truly 
national reseller with offices all 
around the country, and that 
goal is becoming more and more 
a reality. It is just two capital 
cities away from accomplishing 
that feat.

Strengths
This business has so many 
strengths that it’s hard to 
pinpoint a single one.

It has a terrific product 
offering, a first class IT 
infastructure, dedicated staff, 
and the list goes on.

The main one that stands out 
though is the fact Quick Corporate 
has offices on the east coast, the 
west coast and the middle.

Some people say size does 
not matter, but when you have 
people on the ground in three 
different states there is a good 

chance the business is going to 
be a good one.

As said, this is not the only 
strength the business has, but in 
terms of the other businesses in 
the running for this award, this 
is one area Quick Corporate is 
unrivaled, giving them a great 
advantage in becoming the 
Reseller of the Year.

Weaknesses
It is very rare that you go 
through a business and not find 
a couple of weak points, but 
with Quick Corporate it is quite 
difficult to find any.

Sure, it has some faults but in 
the overall scheme of things they 
are very minor and taken care of 
very quickly should they arise.

The only one that jumps out 
at you is that for a company who 
is wanting to become a national 
supplier of office products, not 
having a presence in either Sydney 
or Melbourne is something that 
needs to be addressed.

Not that this is a real 
weakness, but if it is to become 
a national reseller it needs a 
presence in the country’s two 
largest markets.

There is no doubt this is 
something that is being worked on 
and will be rectified in the future.

Management
Knowledge and experience is in 
abundance at Quick Corporate.

General manager Steve Hills 
has over 23 years within the 
industry and took on this role 
in the last 12 months after the 
departure of Bob Harris.

There is a word that  
describes the management  
team at Quick Corporate,  
and that is professional.

It may be seen as a small 
business in the overall business 
sector but the culture displayed 
by the management is nothing 
short of a top 100 company.

All levels of management 
know their roles and execute 
them very well.

Staff
Quick Corporate has over  
70 full-time employees on the 
books, and it is evident they all 
know what they are doing.

There is a real sense of team 
work running through the 
business that ensures everything 
is done quickly, and more 
importantly, carefully.

The staff have real input into 

the business, which makes 
for a comfortable working 
environment, and the product 
knowledge is amongst the best 
in the industry.

Past performances  
in they ROTY awards
2006 was the year for Quick 
Corporate, as it won its only 
Reseller of the Year Award.

It has been a runner-up on 
three occasions, in 2003, 2004 
and 2009, and has participated in 
the finals in the years in between.

It is no surprise it is again in 
the running for the industry's 
top prize, and would be a 
worthy winner should it prevail.

Quick Corporate is the  
lone representative from 
Western Australia, and one 
of four ASA members in 
contention for an award.

West is best
West Australian reseller Quick Corporate 

Australia has been busy over the last 12 

months, not just in WA and South Australia, 

but in Queensland, where an acquisition 

has seen it grow even bigger. 
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